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BRAND AND BUSINESS 
INTELLIGENCE IN THE ERA OF BIG DATA
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CONNECTING PEOPLE, 
INFORMATION & SYSTEMS

Our research builds on text mining and 
social network analysis to understand 
management, society, and human 
behavior.

We dive deep with the latest tools, 
exploring across different disciplines, e.g.:

•BRAND MANAGEMENT
•ORGANIZATIONAL COMMUNICATION
•ORGANIZATIONAL BEHAVIOR
•PEOPLE ANALYTICS
•INNOVATION MANAGEMENT
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Published Articles

Ongoing research MAPPING CORPORATE ESG IMAGE: A SEMANTIC IMPORTANCE APPROACH 
BASED ON MEDIA COMMUNICATION

TEXT MINING AND SNA FOR SOCIALLY RESPONSIBLE BEHAVIOR: FOSTERING THE 
ADOPTION OF GREEN TECHNOLOGIES
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